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High-tech solutions for packaging and end-of-line

GAMPACK Group today represents on the global market, a unique interface and an ideal technological partner in
the design and development of highly innovative packaging systems.

High skills in engineering and manufacturing both automatic and robotized machines, allow the Group to
provide competitive lines with an excellent rate between quality and price, applied to secondary and tertiary
packaging taking care of each specific customer requests.

The Group, born from the strategic union of Gampack with FuturaPack, two historical companies of the Emilian
Packaging Valley, offers a wide range of services for companies operating in the food & beverage industry, dairy,
cosmetic and pharmaceutical, starting from the development of the idea to the supply of turn-key solutions.

www.gampackgroup.com - info@gampackgroup.com
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PACKAGING

GAMPACK: your excellent partner in end
of line and secondary packaging solutions

igh technology, expertise and a wide array of ser-

vices in the flow pack packaging and pillow pack

packaging as well as in the primary and secondary
packaging. Innovation, flexibility, eco-sustainability, “turn key’
solutions for food & beverage, personal care, pharma & cos-
metic companies. The pillars of the Piacenza Group, born
from the strategic partnership of Gampack and Futurapack.
In the last few years, more and more companies have be-
come sensitive to the issues of eco-sustainability and com-
mitted in limiting the impact on the environment. Designing,
producing and using packaging in a conscious way means
starting from the choice of materials, which must be easily
recyclable. Food & beverage, and consequently all the pack-
aging industry technology is one of the most involved sec-
tors in this process. Gampack Group a network born from the
strategic partnership between Gampack and FuturaPack, his-
toric companies located in Piacenza Italy, looks to the future
with an ethical conscience therefore the group welcomes the
eco-sustainable challenges as an added value in its activity.
Gampack Group PATENTED model MINI-TRAY, it's one of the
nany innovative solutions supporting the plastic-free world, in

line with the eco-sustainable breakthrough dictated by the
European Union. The MINI-TRAY is an innovative packaging
solution based on solid board tray and designed as alternative
to the Cluster, with over 50% saving in terms of consurmables
and with an important impact on the company's Opex. In
adaition, the MINI-TRAY is also an eco-sustainable alternative
w0 shrink filim packaging. The Croup has been operating for
over 20 vears and stands out internationally in the second-
ary and tertiary packaging sectors. Your ideal technological
partner in the design and development of highly - innovative
packaging solutions, by the engineering and mManufacturing
of competitive machines automatic and robotized. All our
machines are Industry 40 Ready, we can supply advanced
solutions to improve the process control, maintenance cost
and production gualityBeside flexibility the Group's strength
is being able to be a one-stop shop specialist in automation
for different market sectors such as the food & beverage, cos-
metics, pharmaceutical industries and many more. Reactivity,
professionalism and timeliness are the values of our Custom-
er Care Philosophy. through the widespread and efficient af-
ter-sales service - Www.gampack.com

(\ GAMPACK
2 GROUP

GAMPACK GROUP: ||

oartner d'eccellenza

nel packaging e nel fine linea

nnovazione, flessibllita, eco-sosteniblita, soluzioni “turn key' per

le realta del food&oeverage, personal care, pharma&cosmetic. |

pilastri del Gruppo piacentino, nato dal connubio di Gampack
e Futurapack Sempre piu aziende si stanno sensibilizzando al
tema delleco-sostenibilita impegnandosi a limitare limpatto del-
la propria attivita sullambiente. Progettare, produrre e utilizzare |l
packaging in modo consapevole significa partre dalla scelta del
materiali, che devono essere facilmente riciclabili. 1| food&oever-
age e di concerto il packaging, con tutte le tecnologie necessarie
per il con-fezionamento ad uso industriale e commerciale dei
prodotti, & tra i settori maggiormente coinvolti in tale processo.
GAMPACK Group, leader italiano nel packaging secondario e nel
fine linea. nato dallunione strategica ai Gampack e FuturaPack,
aziende produttive storiche di Piacenza, guarda al futuro con una
cosclenza efica, raccogliendo le sfide eco-sostenibili come un va-
lore aggiunto nella propria attivita pro-duttiva. Ne sono esempio
le innovative soluzioni nellambito del progetto Plastic free world,
come il modello brevettato Mini-tray, soluzione di confe-ziona-
mento in cartoncino pensato in alternativa al cluster, con oltre 1l
50% di risparmio in termini di ma-teriale consumabile ed unim-
portante ricaduta~ sullOpEx aziendale. Il mini-vassoio rappre-

senta unalternativa con ridotto impatto ambientale al confezi-
onamento in film termoretraibile, coerenternente con la svolta
ecosostenibile dettata dall'Ue in materia di plastica usa e getta. Il
Cruppo attivo da oltre 20 anni nella progettazione e costruzione
diimpiantiai fine linea, si distingue & livello internazionale nel set-
tore del packaging secondario e terziario e rappresenta il partner
tecnologico ideale nella progettazione e sviluppo di soluzioni au-
tomatiche e robotizzate ad alto tasso dinnovazione applicate al
packaging. Tutte le soluzioni di confezionamento del Gruppo, sia
nelle versioni standard sia customizzate, sono Industry 40 Ready
e propongono sistemi avanzati per migliorare il controllo del pro-
cesso, la riduzione dei costi di manutenzione e la qualita della
produzione. Tra I punti di forza del Gruppo vi sono la capacita di
porsi come interlocutore unico e specializzato nellautomazione
per svariati settori merceologici e la flessibilita con cui lo staff sa
rispondere brillantemente alle richieste piu complesse.

Non ultimo, e di fondamentale importanza, lattenzione al Cli-
ente tramite il servizio post-vendita capillare ed efficiente che fa
di GAMPACK Croup un esempio di custormer centricity. i
www.gampack.com

www.itfoodonline.com
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